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Teen Entrepreneur, Philanthropist and First-Time Author Alex 
Jimenez Launches “THE BIG IDEA” To Give Young People 

Business Basics

(Chicago, Illinois) November 9, 2020—At a young age, 
Naperville High School student Alexander Jimenez had a 
passion for developing business and leadership skills. 

 
With guidance and mentorship from his businessman father 

Mike Jimenez, Alex’s interest in entrepreneurship has grown 
since the age of six when he sold chocolate bars for The Boy 
Scouts Of America and did car washes to earn money. At nine, 
he created SMILES AGAINST CANCER, donating toys to less 
fortunate children suffering from cancer as a way to give back. 

His nonprofit focuses on two Hospitals in Chicago, Ann & Robert H. Lurie Children’s Hospital and 
Comer Children’s Hospital, where every April 30 he delivers all toys collected throughout the year in 
hope of putting a smile to every child’s face as they cope with this terrible disease. 

 
As a teen, Alexander Jimenez noticed how his peers craved information about business and 

entrepreneurial skills. After almost five years experience gained from running his nonprofit along 
with fine mentoring and his desire to raise cancer awareness, he decided to make good use of the 
COVID-19 lockdown. Alexander is now a first-time author. His new book is: “THE BIG IDEA: THE 
ROADMAP TO ENTREPRENEURSHIP.” All revenue streams are for his charity work. 

 
The book explains business and leadership strategies in simple terms that kids his age - 

and anyone - can quickly understand. The big idea for this book occurred when Alex realized 
that learning business in a classroom setting was quite different compared to what his peers 
discovered on the Internet, business books and hands-on experience. While access to information 
on business and leadership was easy to find for some kids, concepts and terms could be difficult 
to understand.  
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This book is for anybody who wants to 
start and grow his or her businesses,” he 

said. “My book is very easy to understand 
because a lot of school courses that many 
of kids go to contain information that can be 
hard to understand.”

 
In the book, he explains basic ideas such 

as incorporating marketing, advertising, 
selling and other elements to growing a 
business, networking, and finding additional 
revenue sources. To begin a business, it 
takes one idea and an action plan.  To keep a 
business it takes a lot more.

 
“You can read all the books, listen to audiobooks, and attend seminars but, in reality, they are 

useless if you don’t take action,” Jimenez said. “Secondly, find a mentor. Right now, my Dad is 
my mentor and I’m also learning from other business leaders such as Gary Vee, Grant Cardone, 
Tony Robbins and many others relevant today that I find on the Internet, read and attended to their 
seminars. Thirdly, people need to value their time. Time is the most valuable asset that we have. 
We need to use it wisely.”

 
As a proud father, Mike Jimenez is very happy about his son’s initiative to share his thoughts 

and personal experiences learned from running his nonprofit “SMILES AGAINST CANCER” as he 
continues to give back to others – which is core to Alex’s personal mission. 

“He was very creative when he was writing his book,” he said. “He would do his research and 
ask me for my opinion on things. Every word and sentence comes from his original thoughts.”

 
 
“THE BIG IDEA: THE ROADMAP TO ENTREPRENEURSHIP” can be purchased at Amazon, Barnes 

and Noble, and BAM.
 
To learn more about Alexander Jimenez and Smiles Against Cancer, visit 
https://www.alexjimenez.biz/ and https://www.smilesagainstcancer.org/.
 



Alexander Jimenez new book, “The Big 
Idea,” by Fig Factor Media Publishing, 

speaks to young readers by introducing 
them to the foundations of marketing, 
business strategies, challenges, and 
solutions to creating and building a business, 
leadership, and getting the upper hand over 
the competition. Although dedicated to 
teenagers, this book applies to anyone who 
wants to know the basics of business and 
thinks of becoming entrepreneurs. 

  Alexander wants readers to be excited 
about learning key business and leadership 
principles that will serve as personal 
roadmaps to entrepreneurship.  

ABOUT FIG FACTOR MEDIA: 
 

Fig Factor Media Publishing is an international publishing company with a “beeping” heart. 
Fig Factor Media has helped many authors achieve and support their dream of impacting their 
communities in the United States, Mexico, and Europe. Fig Factor Media is the official publisher of 
Today’s Inspired Latina. For information, visit http://www.figfactormedia.com.

ABOUT THE BOOK:

The history of business has been around since the dawn of humanity—from cavemen 
trading pelts and food to the 21st-century method of super-fast e-commerce. Business and 
entrepreneurship are fixtures in our daily lives. It’s not just adults that find these topics of interest. 
Younger generations also want to get in on this game from the bottom up because it is limited to 
their classroom with educators who are not entrepreneurs themselves.  Alexander Jimenez, the 
author of The Big Idea and a teenager himself, saw that young people like him crave information 
about business and entrepreneurial basics.
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The way that most schools teach the subject of business to kids is sadly not as valuable 
compared to the many available resources. Schools need to teach this topic with a serious yet 

friendly approach. Today, anyone—including teens—can find answers to their business questions 
from experts. However, these answers can be hard to comprehend and would require simple 
explanations. I chose to write this book to help my readers learn about business easily and simply 
so they can understand.”

Alexander’s book speaks to young readers by introducing them to the foundations of marketing, 
business strategies, challenges and solutions to creating and building a business, leadership, and 
getting the upper hand over the competition. Although dedicated to teenagers, this book applies to 
anyone who wants to know the basics of business and thinks of becoming entrepreneurs. 

Alexander wants readers to be excited about learning key business and leadership principles 
that will serve as personal roadmaps to entrepreneurship. 
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Alexander Jimenez, a 9th grader who attends Naperville 
Community High School, has always been involved in 

learning, exploring and making a difference in the community 
through various organizations such as Boy Scouts of America 
(where he is pursuing his Eagle Rank), Rotary International 
by feeding hungry families in the Chicagoland area, and 
The Chicago Children’s Festival where physical and health 
programs take place, martial arts and boxing. Over the years, 
Alex has gained his entrepreneurial experience by selling at 
block parties, door-to-door selling raffle tickets during public 
events and offers car wash services. Alex sells chocolate bars 
and offer various yard cleaning services to raise funds for 

charitable organizations and develop his entrepreneurship skills—one of his passions. Throughout 
the year he does online sales and offers public speaking engagements to generate additional 
revenue streams and bring public awareness about cancer and the  struggles many children face 
with this deadly disease.

While working with many kids, Alex noticed how fortunate he was in pursuing his dreams 
while other less fortunate children lack the same opportunities, because of their health struggles. 
Although the needs are many, Alex chooses to help with cancer because it’s very problematic, 
painful and deadly. Worldwide, 300,000 children are diagnosed with cancer each year (that’s one 
child every two minutes). Once he realized this, he decided to take matters into his hands and 
do something using his entrepreneurship skills and work hard to bring a little joy into the lives of 
children as they battle this deadly disease.

That was the seed that helped him start his nonprofit organization “SMILES AGAINST CANCER” 
at the age of nine. Through a partnership with Ann & Robert H. Lurie Children’s Hospital and Comer 
Children’s Hospital, Alex purchased toys with the proceeds collected through the year and donates 
them to hundreds of kids who are struggling with cancer. • Although his contributions may seem 
small, his heart is full of joy when he sees those children’s smiles as they cope with the deadly 
disease. While acting on a local scale, Alex is impacting the future leaders with the hope they get 
to see a better tomorrow.

WWW.ALEXJIMENEZ.BIZ



6

Endorsements: ALEX JIMÉNEZ PRESS KIT

Wow what an inspiration! Nothing happens ‘till a sale is made and Alex sure sold me. Business-
in fact capitalism is built on this principal “find a need and fill it or take a current service or product 
- look at it and find a way to make it BETTER”.

Alex is a great example of what makes America great, his young, has fire in the belly to make it 
better and that will lead to better money every time.

David Hofmann
Oak Brook, IL Stock Trader/Investor/Humanitarian

“Welcome to the road least travelled.  While many other young men his age are satisfied with 
video games, sports and other recreational activities of their age- Alex has converted a challenging 
time in our country’s history into a productive one for himself with the writing of the BIG IDEA.  
In this book he has applied the basics of entrepreneurialism that make our country the amazing 
place that it is. 

Alex, you stand head and shoulders above the men of your age and I’m excited for your future.  
Thank you for being you- resourceful and a servant leader.  In being that, you are prepared for Life! 
Bravo!”

Lou Sandoval  
Chicago, IL - Entrepreneur | Builder of Businesses, Brands and High Performing Teams

Alex...what an aspiring Entrepreneur you are! From what I’ve read about your terrific rise in 
helping kids in the medical arena.... I can already say you have the required qualifications to be a 
very successful entrepreneur!

Alex, it took me until my mid 30’s to accomplish what you are already doing as a young teen 
entrepreneur! 

After trying to get a franchise for 7 years, and hearing “No”, by several franchisers, by being 
PERSISTENCE, I was finally awarded 1 franchise restaurant. Afterwards, I owned and operated 
27 franchised restaurants, 1,300 employees, and $25 million in annual revenues. Little Caesars, 
Applebee’s, On The Border and Burger King. 

At your age, and entrepreneurial spirit and intelligence, you have the talent to overtake Jeff 
Bezos from Amazon in your lifetime!

From one entrepreneur to another...stay the course and even if it takes longer than expected...its 
YOUR DREAM...DONT LET ANYONE TAKE IT AWAY! BE PERSISTENT!

Godspeed...
Tony Alvarez 
San Antonio, Texas CEO/Social Entrepreneur



7

Story Angles: ALEX JIMÉNEZ PRESS KIT

From Entrepreneur to Author: With guidance and mentorship from his businessman father Mike 
Jimenez, Alex’s interest in entrepreneurship has grown since the age of six when he sold chocolate 
bars for The Boy Scouts Of America and did car washes to earn money. At nine, he created SMILES 
AGAINST CANCER, donating toys to less fortunate children suffering from Cancer as a way to give 
back. His nonprofit focuses on two Hospitals in Chicago, Ann & Robert H. Lurie Children’s Hospital 
and Comer Children’s Hospital, where every April 30th he delivers all toys collected throughout the 
year in hope of putting a smile to every child’s face as they cope with this terrible decease. 
 
As a teen, Alexander Jimenez noticed how his peers craved information about business and 
entrepreneurial skills. After almost five years experience gained from running his nonprofit along 
with fine mentoring and his desire to raise cancer awareness, he decided to make good use of the 
COVID-19 lockdown. Alexander is now a first-time author. His new book is: “THE BIG IDEA: THE 
ROADMAP TO ENTREPRENEURSHIP.” All revenue streams are for his charity work. 

How Social Media Gives Teens a Vehicle to be Entrepreneurs:  Alex Jimenez, author of “The 
Big Idea,” sees the power and impact of social media can make anyone—even teens—instant 
entrepreneurs.  For example, Alex mentions how a 15-year-old girl became a millionaire by 
using Tik Tok. Alex encourages people to find their specialty and the best social media vehicle to 
promote it.

Giving Joy to Cancer Patients: Entrepreneurs like Alex Jimenez create plans to generously give 
back to their communities. At age nine, Alex created his nonprofit, Smiles Against Cancer, which 
is dedicated to making happiness a priority for children with cancer. Alex asks people to donate 
toys or a financial contribution to his cause. He can talk about how many children’s he has helped 
through the organization and what his plans are in the future.

Investing for the Future: In order to keep a business growing, there must be a funding source. 
Alex Jimenez, author of “The Big Idea,” sees many investment options, which includes purchasing 
stocks and mutual funds and other investment options. Those include forex trading which is a 
global marketplace for exchanging national currencies against one another or financial trading 
where the investor can buy or sell—depending on the type of contract they hold—the underlying 
asset. Mike Jimenez, Alex’s father and businessman, can explain these types of investments.
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• Where did you get the idea to write “The Big Idea?”

• Where did you learn your love of business?

• You wrote this book to help teens understand basic business and leadership concepts in a 

simple and easy way. Are there many teens like you who are interested in these topics?

• What are some important concepts that you think would be helpful to readers

• What are some business trends that you are seeing? Anything with social media or learning 
about the stock market?

•  Can you please tell us how you created your nonprofit: Smiles Against Cancer? Explain the 
concept.


